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Curriculum links
The FRONT PAGE schools newspaper competition is 

relevant to many areas of the Australian Curriculum, 

specifically:

• MEDIA ARTS in the Australian Curriculum – Years 

4–10 and, specifically Years 9 and 10 content

• VISUAL ARTS in the Australian Curriculum – Years 

4–10

• ENGLISH in the Australian Curriculum – Years 4–10 

Language, specifically, Language for interaction; 

Expressing and developing ideas; Text structure 

and organization; and Literacy, specifically, Texts 

in context; Interacting with others; Interpreting, 

analyzing, evaluating; and Creating texts

• HUMANITIES AND SOCIAL SCIENCES in the Australian 

Curriculum – Years 4–10, the Key ideas of all 

strands but specifically those in Years 7–10 History 

and Civics and citizenship

• SCIENCE in the Australian Curriculum – Years 4–10, 

specifically those in Science as a Human Endeavour 

and Science Inquiry Skills

• TECHNOLOGIES in the Australian Curriculum – Years 

4–10, specifically those in Design and Technology 

and Digital Technologies

• HEALTH AND PHYSICAL EDUCATION in the Australian 

Curriculum – Years 4–10, specifically those in 

Personal, Social and Community Health and Digital 

Technologies

The FRONT PAGE schools newspaper competition is 

also relevant to many curriculum areas in the senior 

secondary school years in all states, especially English, 

Media, Visual Arts, Social Sciences, Technology and 

Science. It has much cross-curriculum relevance and 

could also be used in the International Baccalaureate 

Primary Years Programme (PYP) Exhibition and 

Middle Years Programme (MYP) Project.

Nine Entertainment and the 
Australian Teachers of Media 
(ATOM) present Front Page: 
the news of the future – 
schools competition for 
all Australian primary and 
secondary school students. 
The competition is designed to 
encourage Australian students 
to write and design their own 
school newspaper that reflects 
the changing landscape of media 
and publishing. The layout and 
design of the newspaper should 
reflect an idea of what a school 
newspaper of the future could 
look like.

HOW TO ENTER

Visit frontpage.online to enter. 

All rules, guidelines and additional information about  

Front Page are available on the website.

HOW TO ACCESS YOUR DIGITAL NEWSPAPER

Upon entering the competition, please email Courtney 

Harvey (courtney.harvey@fairfaxmedia.com.au) with your 

school’s IP address and your school will then be provided 

access to the digital newspaper of The Sydney Morning 

Herald and The Age. Access will be supplied via a link which 

can then be shared with the entire school. 

Any teacher, student or staff member connected to the IP 

will have unlimited access.
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All articles must be written by the students and may 

include, for example, local community news reports, inter-

views, articles about school events, sporting events, feature 

articles on a science, local history, community service or 

arts issue, book and film reviews, plus other newspaper 

items such as an editorial. The students would also need to 

create photographs or short news clips to accompany the 

articles. Once all the articles are written and photos and 

videos edited, the design students, in the appropriate age 

groups, would then produce the layout of the newspaper.

Teacher advice
The FRONT PAGE schools competition  is pitched at 

three audience groups – a primary audience of Years 4–6 

students, and, two secondary school audience groups: Years 

7–9 and Years 10–12. Although the competition is open to 

all students in those years across all subjects, it may be best 

suited to students’ studies in English, Visual and Media Arts, 

Humanities and Social Science. It is anticipated that teach-

ers will use the study guides in part or full to complement 

the creation of the student newspaper for competition 

submission.

Beyond FRONT PAGE the study guides could be used 

as part of a broader study of media literacy, and the way 

newspapers and journalism contribute to public discourses. 

The study guides include information and suggestions for 

a range of activities, discussions and further research about 

newspapers and journalism, industry professionals and 

individual news texts. Teachers may select from the infor-

mation, extension activities and reference material and 

modify activities to suit their curriculum context, syllabus 

and students. Teachers may also determine in what forms 

(spoken, written, multimodal, individually or in small or 

class groups) pre-competition activities are developed.

Teachers are advised to act as an ‘editor-in-chief’ to oversee 

and direct students as they work to create their newspa-

per for submission to the Front Page schools competi-

tion. They can also guide students about who and how 

to collaborate with, gather information and select design 

programs, software and hardware depending on individual 

school structures, contexts and resources. When the articles 

are edited, design students can either use Adobe InDesign, 

Illustrator, Photoshop or any other suitable program to put 

the sections of the school newspaper together. Ideally, the 

final assembly will be done in InDesign and an interactive 

PDF will be created by the students.

1 Demonstrate some understanding of the historical context of 

newspapers in Australia;

2 Develop an awareness of key Nine news conventions and news-

makers that have a significant impact on Australian audiences 

and culture;

3 Develop an appreciation of Australian stories created by Nine 

journalism;

4 Read newspapers as historic and cultural documents;

5 Think critically about the construction of news and journalism;

6 Collaborate with others to create a school newspaper; 

7 Demonstrate insight into the place of Nine news platforms in 

Australian culture.

Learning outcomes
The study guides are intended to assist teachers to 

support their students to work collaboratively to 

produce a newspaper for the Front Page competi-

tion. Activities in the guide are linked to studying 

the way news is created and presented by Nine 

Entertainment platforms. The structure and con-

tent of newspapers and the importance of journal-

ism are two of the guide’s features. Specifically, this 

guide is written to develop students’ knowledge 

and skills to assist them in producing their own 

newspapers. It may assist students to:

Competition specifications
The primary school student newspaper 
must be at least four A3 portrait pages as 
an interactive PDF.
The secondary schools student newspaper 
must be at least eight A3 portrait pages as 
an interactive PDF.
Accompanying photographs and 
video clips should be embedded in the 
interactive PDF.
Final submission will be as an interactive 
PDF uploaded to the competition website.

Competition  
closing date
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1 What is 
news? 

What constitutes as news varies from person to person, 

culture to culture. News has no single definition but there 

are essential elements that make something newsworthy, 

including:

• It is new information that people do not know.

• It is true, accurate and fair.

• It matters; it is important and relevant.

• It is in the public interest.

• It is interesting and unusual.

• It is independent.

News can be found in all sorts of ways and places, 

including:

• Unplanned events, such as natural disasters, attacks, 

accidents

• Planned activities such as events, news conferences, an-

nouncements, visits

• Journalists’ own efforts, interests and contacts.

‘Hard news’ stories have the facts up-front and usu-

ally involve a specific event.

‘Soft news’ stories usually expand on ‘human 

interest’ stories by giving readers more detailed 

understanding.

News stories are ordered according to what is con-

sidered to be most important and what has an im-

mediate effect on the majority of people. ‘Big news’ 

stories are covered at the front or top of the news 

and ‘set the agenda’ for further reporting.

Activity

1. What appeals to one reader may not be interest-

ing to another. How do you define news?

CONTENT HYPERLINKS

4 WHAT IS NEWS? 

5 HISTORY OF NEWSPAPERS

6 WHAT IS A NEWSPAPER?

8 WHY IS JOURNALISM IMPORTANT?

8 ‘EXCLUSIVES’: BREAKING NEWS

8 CONTENTS OF A NEWSPAPER

17 ONLINE NEWS

18 DIGITAL ARCHIVES

19 PREPARING TO MAKE YOUR OWN 
NEWSPAPER

20 NEWSPAPER PRODUCTION ROLES

Pre-competition 
activities
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2 History of 
newspapers

Newspapers have existed since the invention of the 

printing press. They are the oldest form of media as they 

documented daily life, giving people access to important 

information from all over the world. They become prima-

ry sources for historians, especially as newspapers flour-

ished in the late nineteenth and early twentieth century. 

This makes journalists the history’s first responders for the 

past two centuries.

Once known as the ‘fourth estate’ that had an important 

impact on the democratisation of education and the spread 

of knowledge throughout the world, newspapers were seen 

as necessary for thriving, civil societies.

As different companies published newspapers, vary-

ing styles, and social and political values developed. 

Broadsheets became known for their long-form articles 

and investigative reports while the smaller ‘tabloid’ news-

papers became known for more sensational news report-

ing. In the later part of the twentieth century company 

takeovers worldwide reduced the amount of newspapers.

Once, multiple editions of papers were printed in a day but 

with competition from radio and television news media, 

afternoon newspapers ceased to exist or merged with 

morning editions.

Nevertheless, advertising, especially in the form of ‘clas-

sifieds’ known as ‘rivers of gold’ sustained newspapers as 

profitable companies.

In the 1990s, with the world on the brink of the digital rev-

olution, the death of the printed newspaper was predicted. 

Newspapers transformed into multimedia companies to 

deliver news and compete in the online world of advertis-

ing and news distribution.

In the new millennium newspaper companies continue to 

provide news to audiences in many different ways and even 

though resources have shrunk, the printed newspaper still 

exists.

Activity

1. As is noted above its masthead, The Age was first 

published in Melbourne in 1854. What is the oldest 

Australian newspaper? What is the most established 

newspaper in the world?

2. Identify the way newspapers have changed in re-

cent times by comparing the reflections expressed 

in the two articles by journalist Martin Flanagan.

http://www.theage.com.au/articles/2004/06/24/ 

1088046219619.html

http://www.theage.com.au/comment/dear-the-age 

-thanks-for-everything-20170512-gw398u.html

3. Research the history of newspapers to discover how 

many existed, say fifty years ago compared to the 

amount that are published today.

4. Find out where the term ‘press’ as in a ‘press confer-

ence’ comes from.

5. Where are newspapers such as The Sydney Morning 

Herald and The Age printed?

6. What do the terms ‘broadsheet’, ‘tabloid’ and ‘com-

pact’ mean?
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3 What is a 
newspaper?

Newspapers are usually daily publications that have a 

recognisable structure and sections which readers are 

expecting to find.

Content is divided into local news reports, world news, 

special features, business, sport, entertainment and 

comment sections. Headlines, editorials, letters to edi-

tors, opinion pieces, puzzles, cartoons, photographs and 

feature articles are just some of the regular items found 

in a newspaper.

Other things that can be found are reviews, comic 

strips, quizzes and puzzles, obituaries, profiles, weather 

information, sports results, public notices, advertise-

ments and much more.

Newspapers have some conventions for layout that 

identify them as different from printed or digital 

magazines or books. Front pages are designed to be as 

eye-catching as possible with the identifying title, the 

‘masthead’ at the top followed by a ‘headline’, colourful 

photograph with ‘caption’ and articles laid out in ‘col-

umns’. Content is organised into sections throughout 

the newspaper. The back page typically contains lead 

sports news.

Activity

1. With a partner, look through a hardcopy newspaper 

and list all the different content you can find in it.

2. On the next page look at the newspaper front page 

and identify the following:

• THE NEWSPAPER TITLE
• THE NEWSPAPER MOTTO
• THE LEAD STORY
• THE HEADLINE
• THE PUBLICATION DATE
• THE WEATHER FORECAST FOR THAT DAY
• THE ‘ODD SPOT’ STORY
• TWO ‘INSIDE’ STORIES
• A JOURNALIST AND THEIR AREA OF SPECIALISATION
• A PHOTOGRAPHER
• THE NEWS WEBSITE
• THE COST OF THE NEWSPAPER
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5 ‘Exclusives’: 
Breaking news

Stories or reports that are marked as ‘Exclusive’ are unique to 

the journalists and news organisations that have reported on that 

story; they are the only ones who have reported on that news and 

have usually uncovered information via lengthy investigation.

News media organisations require the freedom to serve the inter-

est of the public but also need to respect the privacy of individu-

als. Why is this balance necessary? How can it be achieved?

Activity

1. On the next page read the ‘exclusive’ report by Madeleine 

Heffernan, Royce Millar and Clay Lucas as published in The 

Age on 13 January 2018.

This report is considered important as indicated by its ‘ex-

clusive’ tag and position on page 2. Explain its importance, 

especially for the people of Melbourne.

6 Contents of 
a newspaper

HEADLINES

Headlines are written to capture readers’ atten-

tion. They must be brief to fit on pages and neat 

to inform. Puns, double meanings, alliteration and 

catchy words often make up a headline.

Activity

1. Find examples of the use of these techniques in 

any headlines printed in this guide.

2. What do you think makes a clever headline?

With the move to online newspapers, calls for ‘quality’ 

journalism have increased. The role of journalists and the 

news media is one that many argue is crucial to a healthy 

democracy.

Journalists have clear objectives. Their primary job is to 

report the truth, in impartial and unbiased ways. In Australia, 

the journalists union, the Media Entertainment and Arts 

Alliance, has a very clear Code of Ethics that all journalist 

must adhere to. 

Respect for truth and the public’s right to information are 

fundamental principles of journalism. Journalists search, disclose, 

record, question, entertain, comment and remember. They inform 

citizens and animate democracy. They scrutinise power, but also 

exercise it, and should be responsible and accountable.

Activity

1. Using the MEAA Journalist Code of Ethics <https://www.

meaa.org/meaa-media/code-of-ethics/> identify the four 

main values that professional journalists must commit to.

2. Select one of the twelve ‘standards’ and explain its 

importance.

4 Why is 
journalism 

important?

8

fro
n

tp
a
g

e
.o

n
lin

e

©
 A

T
O

M
 2

0
1

8
–
2

0
1

9

https://www.meaa.org/meaa-media/code-of-ethics/
https://www.meaa.org/meaa-media/code-of-ethics/
http://frontpage.online


10 9

fro
n

tp
a
g

e
.o

n
lin

e

©
 A

T
O

M
 2

0
1

8
–
2

0
1

9

http://frontpage.online


PHOTOGRAPHS

‘A picture tells a thousand words’. 

Photographs are powerful 

storytellers. Although they most 

often accompany an article and 

have a caption to explain them, 

they can give readers so much 

information in place of words. 

The contents of a photo as well as 

the way it has been taken create 

meaning for readers.

Activity

1. Look at a range of 

photographs using an online 

news photo gallery such as 

http://www.smh.com.au/

national/photography. What 

makes an ‘eye-catching’ 

photograph?

Activity

1. Consider the photographs 

in the article and note 

the placement of the two 

photographs

<http://www.theage.com.au/

victoria/want-to-buy-a-pub 

-far-from-the-matcha-latte 

-crowd-20171227-h0amyx.

html>

a) What does each add to the 

news report?

b) Why do you think the 

photographer, Jason 

South, set up the photo in 

the way he did?

c) Why are two photographs 

included in this article?

Ever since Wayne and Lyn-Maree Poole took over the 155-year-old hotel 10 years ago, they’ve 
met a weird and wonderful array of characters. 
There was the couple who parked their six camels outside. Which they had walked 1700km, 
from Ipswich, Queensland.

The Kevington Hotel when it was called the Poplar Hotel c1920. Photo: Poole family

Four wheel drives, fishing and good times: Wayne Poole at the Kevington Hotel, built in 
1862 - in Victoria’s north-eastern high country – which is for sale. Photo: Jason South

The historic Kevington Hotel sits in such a quiet pocket of north-eastern Victoria that there is no 
store, no cafe and – gasp -- no mobile phone coverage.
But life at the ‘Kevington Hilton’, built into a curve of Woods Point Road, 45km south of 
Mansfield, is never dull.

Or the Frenchwoman leading two donkeys from Mount Hotham to Marysville. 
At 3am, on New Year’s Day 2009, a couple knocked on the pub door. They asked Mrs Poole to 
call a TV animal rescue show to retrieve the dog. Instead she enlisted a local miner, Billy Scott, 
to abseil down and fetch the pooch. “There was not so much as a thank you.” says Mrs Poole. 
Summer is high season at the Kevington, and it could be the Pooles’ last as owners. With regret, 
they have put the hotel up for sale, because they need a break. They want to spend more time 
with their disabled son, Joseph, 25, who lives in Wangaratta. 
The hotel, originally called Garrett’s Beer House after the family that owned it for 90 years, is 
the last of dozens of pubs or grog shacks left from the 1860s gold rush. 
The nearby Gaffneys Creek Hotel famously was burnt down by two prison escapees and a rogue 
female prison guard in 1993. One of the escapees, Archie Butterly, later died in a police shootout 
in the bush. 
Mr Poole says after mining died down in the 1990s, the hotel survived well from four wheel 
drive enthusiasts, hunters, prospectors and fishers. But the nearby A1 Mine re-opened nine years 
ago, and now has about 80 employees. Some of them fly-in, fly-out from Western Australian 
mines. 
Mr Poole’s grandparents, Clarrie and Elsie Poole and their relatives, owned the pub from 1957 
until 1986. He remembers blissful days shooting rabbits and fishing for trout in the Goulburn 
River that flows right behind the pub with his uncles, and eating his grandmother’s roast beef and 
homemade pudding. 
He says apart from Woods Point Road now being paved, and with a modern kitchen, gas and 
solar power, not much has changed from those days. It’s not five star. Overnight guests have no 
TV in the rooms and shared toilets down the outside corridor. Carlton Draught is still on tap. 
But there’s plenty of wildlife in the area such as king parrots, wedge tailed eagles and kangaroos, 
peace and quiet if you want it, or good company in the bar. 
“If someone comes along and buys the hotel and continues on in the same tradition, they’ll do 
very well out of it, and make a lot of friends,” Mr Poole says. 
The Kevington Hotel is for sale at $850,000. 10
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GRAPHICS AND DESIGN

In a newspaper, designers work on page layouts and artists 

produce graphics and illustrations to help present news 

and information with clarity and immediacy. Using the 

typical column layout, pages are designed to be attractive, 

uncluttered and easy-to-read.

Activity

1. Graphics present information in unique ways. How are 

they important in the presentation of the news?

2. Find some examples of graphics in the front page of 

The Age printed in this guide.

NEWS ARTICLE

News reports are informative articles on important or in-

teresting current events. The beginning of a news article is 

important as it provides the most important details relating 

to the heart of the story within the first two paragraphs.

Journalists answer the questions Who, What, When, Where, 

Why and How within their introduction, if not within the 

first two paragraphs. A news article’s introduction is known 

as the ‘lead’ and is twenty-five words or less. 

Left: The inverted pyramid 
of the news report

A news article is also structured with the most important 

information at the top of the article and then the least 

important information is revealed as the article finishes – 

this structure is called the ‘inverted pyramid’, a technique 

used to draw the reader into reading the article. A news 

article also tends to include at least one interview to show 

that the news event has happened; more interviews if there 

are several sides to the report. It is important that the news 

journalist reports facts only to create a balanced, unbiased 

article.

Activity

1. Highlight the who, what, when, where and why in one 

of the news articles printed in this guide.

2. What is the main message in this news articles?

3. How many sources of information are used for this 

article? Is this a balanced news report? Why or why not?

4. If you were the journalist, who else would you interview 

to develop this story even further?

5. Is there a specific target audience and/or group of 

people that would be more interested in this article than 

others?

6. Practice writing an introduction based on the following 

events:

(a) Australian tennis player Nick Kyrgios wins his first 

grand slam event at the Australian Open.

(b) Three passengers and a driver died last night in a 

car accident in Seymour.

(c) A Melbournian claims a A$20 million prize in 

Tattslotto
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COMMENT AND DEBATE

Opinion pages sit apart from news reports. They add 

enquiry, differing views and fresh ideas from a range of 

contributors much like a public conversation. This sec-

tion of the newspaper aims to encourage readers to think 

more deeply about issues raised in the news. There is no 

need to be objective in the pieces published, although 

editors try to make sure that there is overall fairness in 

the range of opinions expressed. Background articles by 

staff journalists, experts from diverse fields, political and 

community leaders, writers and personal pieces from 

ordinary people are included. It is an opportunity for the 

expression of different ideas which is important for a 

healthy democracy. 

USUALLY FOUR DIFFERENT FORMS EXIST IN THIS SECTION:

1. EDITORIALS

Written by editors in the ‘third person’, the editorial 

presents the newspapers position on an issue in the 

news. Editorials give people ideas, are keenly fol-

lowed and widely quoted. They make the paper part 

of a public conversation and are often intended 

to sway public opinion as well as the opinions of 

decision-makers in society. What the newspaper 

says in its editorial is usually decided at a morning 

editorial conference with the editor-in-chief, edi-

tor and leader writers (senior editors).

Activity

1. Read the editorial on the following page.

What is the newspaper’s position on ‘summer 

drownings’? What techniques does the editor use to 

make a persuasive argument? What is the final mes-

sage of the editorial?

2. OPINION PIECES

Nine employs a range of regular contributor writers, largely 

whom are specialist opinion writers. Many of these writers 

are generally employed on a casual basis. Their role is to 

share their opinion on a current ‘hot topic’, which is going 

to create a lot of reader interest on the newspaper website. 

One of the main aims of an opinion piece is to persuade 

a certain target audience to share a similar opinion with 

the writer. With some ‘hot topics’, there may be several 

contributor writers – with vastly different views – pub-

lished over time. ‘Hot topics’ are generally those that spark 

interest within the community, such as same-sex marriage, 

racism and terrorism, the date of Australia Day and the 

legalisation of euthanasia. These articles, although having 

some informative value, are primarily aimed to convince 

using a range of persuasive techniques. You may notice that 

opinion articles are generally written with a lot of flair and 

creativity and do not begin with a formal approach that is 

generally taken by news journalists.

Activity

1. Referring to the ‘Comment’ section of The Age or 

Sydney Morning Herald, select an opinion article to 

analyse. Write the title of the article, the date and the 

author’s name.

(a) What is the main message of the article?

(b) List three main arguments that assists in the devel-

opment of the message.

(c) Name three persuasive techniques that are used by 

the author to persuade. What is the effect of these 

techniques on you as the reader?

(d) What is your opinion on this issue? (Write a 150–

250 word article, delivering your opinion, using at 

least three persuasive techniques).

2. Opinion has an important role in newspapers. What is 

the difference between news and opinion? How impor-

tant are reader contributions to newspapers and news 

websites?
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The great Australian beach holiday is a pilgrimage many of us 
make each summer. Our identity as a nation is, in shorthand, a 
sunburnt country, happy surfers and swimmers heading to the 
shore break from the barbecue.

But while the beach may be a refuge from the daily grind, the 
annual drowning toll is soaring along with the temperatures.

This summer is already proving to be a grim one for drowning. 
By the end of December, at least 19 people had drowned off our 
coasts. On the first day of the new year, a 46-year-old man was 
swept off a sandbank and drowned at Phillip Island’s treacherous 
Cape Woolamai beach.

In the past 13 years, from 2004 to 2017, 1281 people drowned 
off Australia’s beaches. It’s not the road toll, which remains higher 
than 1000 people annually despite decades of world-leading safety 
reforms, but every one of these drowning deaths is an individual 
tragedy that should prompt us as a nation to ask what we can do to 
reduce the numbers.

Our surf lifesaving associations deserve financial support – 
many of the smaller clubs are cash-strapped, and struggle to patrol 
beaches at limited hours. It could be time to ask if this work could 
be better supported through government funding and oversight 
than it has been.

There is a push to produce more signs and campaigns about 
ocean safety in multiple languages, to alert migrants and tour-
ists to the dangers of Australian beaches. These proposals have 
serious merit, and should be pursued. But many who drown are 
Australian residents, fluent in English but complacent about the 
risks. Australians are supposed to be great swimmers, but many 

of us aren’t: one in four can’t float for more than a few minutes, 
says Surf Life Saving Australia’s 2017 National Coastal Safety 
Report, and many can’t swim 50 metres without stopping.

The token swimming lessons our children receive in many 
schools amount to an underfunded travesty, and provide little to 
no real instruction in how to avoid drowning. Almost nobody is 
taught how to respond if caught in a rip. Water safety education is 
due for a serious overhaul; and what children learn, parents need 
to absorb also.

 As The Age’s multimedia presentation on rips explains, our 
shorelines are treacherous. More than 4.2 million of us have been 

caught in rips, most of us cannot identify them, and none of us 
can outswim one. Those currents are more powerful than any 
Olympian freestyler.

And yet so many drownings happen only a few hundred metres 
from the patrolled area. Put off by the crowds crammed in between 
the flags, we head further down the beach to try our luck. Where 
is the national campaign to lower the drowning toll, the shareable 
ad campaign that taps into those heartbreaking stories where one 
family member rushes in to save another?

And finally, we need to wake up to ourselves. Even those who 
pride themselves on being strong swimmers drown when caught 
in strong currents; the Harold Holt syndrome of overconfidence 
in dangerous waters has trapped many hundreds of men since that 
prime minister disappeared.

http://www.theage.com.au/comment/the-age-editorial/
summer-drownings-complaceny-a-killer-on-australian-beaches-
20180107-h0emji.html

 Photo: Alamy
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3. CARTOONS AND ILLUSTRATIONS

Cartoons use images with very few or no words. A cartoon can 

appear straightforward, but is often very complex. Cartoonists 

often present unique views about news items or current is-

sues. They raise new ideas and shape opinions by agreeing or 

disagreeing with existing ones, usually with humour and satire. 

Often, people, especially politicians, are depicted as caricatures 

for easy recognition. Drawings and cartoons have the ability to 

provoke immediate responses in readers.

Activity

1. Discuss the following with a partner:

a) Explain either of the messages in one of the two Golding 

cartoons – ‘2018…YOUR YEAR AHEAD’ and in the 

‘AND ANOTHER THING’ column as featured in the 

‘COMMENT’ section of The Age on 8 January. [Tip: See 

the letter about the sale of hot cross buns under the little 

cartoon]

b) Now look at the cartoons by Matt Golding. Can you 

recognise a politician in any of them? Who?

c) Choose one that you like and tell your partner why. 

What is the message of the cartoon? Is it funny? How 

does it make you feel? How does it make its point?

2. Draw a cartoon based on a current news item or issue in the 

media. Include colour, a speech bubble and your signature 

in your cartoon.

4. LETTERS TO THE EDITOR

‘Letters to the editor’ give members of the 

public a voice in the newspaper. Letters from 

readers give a snapshot of community reac-

tion to the news. They reflect a variety of 

views from the public. Hundreds are usually 

received each day, usually submitted online or 

by email. An editor chooses which are pub-

lished, around twelve longer and five shorter 

ones a day. Brief comments are also published 

in sections such as ‘And Another Thing’ in The 

Age. These ‘Letters to the editor’ are published 

in the newspaper’s online website while read-

ers can submit comments attached to news 

on the paper’s website and its social media 

platforms.

Activity

1.  Read the variety of ideas in the letters and 

comments from the public from today’s 

newspaper or from the comments pages 

in this guide. What main news items are 

discussed? Which idea/s do you agree or 

disagree with?
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7 Online 
News

The demand for instant news has seen an increase in on-

line news websites, but a decline in traditional newspaper 

readership worldwide.

As in the case of Nine, news is published in a variety of 

forms. Today’s newspapers have gone beyond print. Most 

online news companies continually update news, stream 

live audio and video, store picture galleries and provide 

interactive space for readers. Using a tablet, mobile phone 

or laptop digital versions of Nine newspapers can be read 

using different formats including apps, interactive websites, 

web pages and PDF versions of the printed form.

News, for most digital users, now is simply downloading 

The Age or The Sydney Morning Herald app and scrolling 

down the headlines for the ones that interest them, clicking 

into it and reading only up to a few paragraphs of each 

story – unless they find it more interesting.

Stories – unless they are features – are somewhat shorter 

than those that typically are produced in newspapers. It is 

now vital for journalists to write with the most important 

details at the top of the story via the ‘inverted pyramid’ 

model. It has also meant that most ‘exclusives’ (the journal-

ist writes an angle to a story that no other journalist has 

discovered) have been typically uncovered online, rather 

than in newspapers. Although, there is still some investiga-

tive journalism that breaks news in traditional newspapers, 

editors weigh up the value of holding off on publishing a 

story in the newspaper versus breaking it online.

Activity

1.  Watch the advertisement from The Guardian that 

imagines how it might cover the story of the Three 

Little Pigs in print and online. Follow the story from 

the paper’s front page headline, through a social media 

discussion and note how many ways and who gets 

involved in the fictitious news event. 

 https://www.theguardian.com/media/video/2012/

feb/29/open-journalism-three-little-pigs-advert
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can be accessed via a range of electronic devices.
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8 Digital 
Archives

Even though less newspapers are being printed on pa-

per, it is important that they still exist online as news-

papers are primary sources for historians, researchers 

and educators because they provide a record of the 

nations’ reactions to disasters and triumphs.

Online subscribers of Nine publications can now access a 

digital archive section, rather than sifting through loads 

of old newspapers in libraries. But is this still considered a 

reliable primary source for historians? Can every section of 

a newspaper be added on here since the beginning of The 

Age newspaper in 1854? Does it take anything away from 

the satisfaction of researching a historical topic, or does it 

simply make it easier and faster?

Activity

1. Provide students with a copy of the latest newspaper and 

access to a digital version of it.

 a) Have a class discussion to compare and contrast 

reading a digital version of The Age or The Sydney 

Morning Herald to that of a hard-copy paper 

version.

 b) What are the notable similarities and differences? 

Use and add to the table below:

Activity

1.  Using the digital version of The Age or Sydney Morning 

Herald, research a topic of your choice in the archives 

section. It could, perhaps, be an event in the past ten or 

twenty years; perhaps one that you have heard about 

and want to know more information.

Collate/print all of The Age and Sydney Morning Herald’s 

coverage on the topic and provide a written summary 

of the coverage, referring to the below questions as a 

guide.

a)  What is the main idea or message of each article?

b) Are there any pictures in the article? If so, what 

information do they give you?

c) What is your opinion of this topic?

d) After using the digital archives, what are the notable 

differences between using it and simply typing the 

event/subject into Google?

PRINT NEWSPAPERS ONLINE NEWSPAPERS

Once published content is fixed.

Photographs are used to 
accompany some articles.

Supplementary ‘lift-out’ sections 
that vary based on the week day 
specializing in particular themes.

Complete articles can be found 
under headlines.

Selected readers responses are 
printed as ‘letters to the editor’.

Content is updated and changes throughout the twenty-four hours of a day.
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essential. Ensure that you throw in a question early in your 

interview that provides evidences of your research into the 

interviewee. You should have at least eight questions in your 

interview. While coming up with your list of questions, think 

what value this interviewee will provide to your article. What 

do you want them to say? Ensure that your questions are 

based around this mini goal.

 + Note-taking

One of the main skills required of a journalist is note-taking. 

While traditional journalists needed to be quick writers in 

decades gone by, modern day journalists generally use an 

MP3 recorder or even their iPhone device to record inter-

views. Transcribing these onto a Word document requires ac-

curacy and precision, but when deadlines are fast approach-

ing, it also requires a swift approach. When transcribing, it is 

important to quote the interviewee correctly and not change 

the words that are said.

 + Deciding on an ‘angle’ for your article

After conducting your interviews and completing your 

research on the topic for your article, it is now time to decide 

on which ‘angle’ is going to be one that readers will want to 

know about the most. This will determine your introduction. 

While the editor has the ultimate control of this, the journal-

ist is responsible for making this initial decision while writing. 

Ensure that you think logically about this. Perhaps, you may 

want to have a discussion with your editorial team. Common 

factors include the target audience, the interviewees’ quotes, 

the need for something ‘fresh’ – something that hasn’t been 

reported on as yet  – and even what the consequences of this 

article may be.

 + Carefully selecting quotations

After you have transcribed the quotations from the interview, 

you then need to carefully select the strongest quotations for 

your article. Think back to your overall goal or purpose of 

this article. By this stage, you should have already decided on 

an angle for your article. Therefore, you should choose ques-

tions that are relative to this angle. For a news article, these 

need to be strong and concise. Where possible, you should 

use an ellipsis (…) to join important quotes together. For a 

feature or opinion article, these can maintain some length, 

while including only the meaningful ones. A sub-editor may 

add a ‘pull-quote’ from your story to enhance the importance 

of it, when laying out the page.

 + Editing

While the editor plays the most important role in decid-

ing which stories get more prevalence in a newspaper than 

another, the sub-editors, who lay out the pages and create 

the headlines and captions, also must edit articles to fit into 

the newspaper. Journalists are taught to rid their sensitivities 

about their articles being ‘chopped’, sometimes even in half. 

This is largely out of the journalists’ control.

9 Preparing to make 
your own newspaper

PARTS OF A NEWSPAPER

Activity – Newspaper lotto

Use another printed or online PDF page of a newspaper to 

identify an example of each of the following:

 - HEADLINE
 - COPY
 - BY-LINE
 - CAPTION
 - GRAPHIC

 - PULL QUOTE
 - SUB-HEADLINE
 - CARTOON
 - MASTHEAD
 - PHOTO CREDIT

 - COLUMN
 - JUMP LINE
 - DATE
 - LEAD

Now create your own definitions for each newspaper 

convention.

TIPS FOR JOURNALISTS:

 + Researching

Apart from receiving press releases from organisations, 

journalists must get their news from their own sources. This 

can require plenty of networking with the wider community, 

such as the local CFA, police, emergency services and council. 

Many stories come out of council meetings, which journalists 

can attend. Once a story is found, that is when the research 

into that story begins. It may start with Google, but it should 

also include communication with members of the ‘real world’. 

It will require picking up a phone – not texting, but calling.

 + Getting an interview

Arguably, the greatest mission for a journalist is to organise an 

interview. It is important that you introduce yourself as a jour-

nalist and for what publication your are writing for. This then 

means that any interview granted is ‘on the record’. Generally, 

the best articles contain interviews with sources that are going 

to be slightly controversial and/or provide a new angle to a 

current hot topic. With large corporate organisations, inter-

views are organised through a Public Relations team, who field 

many media requests on a daily basis. These generally, how-

ever, are the most rewarding interviews (if you can get them).

 + Writing a list of questions

The type of questions asked by journalists can provide weak 

or strong quotations for your article. Getting the interviewee 

comfortable from the beginning is the key – and this may 

take two or three ‘soft’ questions – before you get to your 

hard-hitting questions. Your questions should be open-ended 

to avoid short and sharp responses. You should aim to make 

the interview as professional as possible. Knowing the ques-

tions you are going to ask on the top of your head will assist 

with this. You can always refer to your questions, if you forget. 

Having prior knowledge and researching your interviewee is 
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The making of a newspaper is a collaborative process. Each 

member of a news organisation must fulfil their role to en-

sure news is published quickly. When creating a newspaper, 

choose a role that best suits your skills and interests.

10 Newspaper 
production roles Editors take responsibility for overseeing and co-ordinat-

ing news coverage. Editors organise the coverage of news 

stories as a whole and decide what is published. It is their 

job to see that articles are accurate, interesting, legal and 

ethically responsible. Journalists, who report on events, 

gather information and write articles, work closely with 

editors and assistant editors. Editors support report-

ers, photographers, video journalists and art directors. 

Photographers and video journalists either work with 

journalists or independently to visually represent news. Art 
directors coordinate graphic artists, illustrators and design 

the ‘look’ of pages.

A NEWSMAKER’S DAY

 + Lisa Davies, Editor at  
The Sydney Morning Herald

What would a standard day look like for you?

My day starts with checking what news has happened 

overnight and catching up with the news our competitors 

have chosen to pursue. I try to digest The Telegraph and 

The Australian, and The Financial Review before work – 

but there are only limited hours in the day! We have two 

news conferences each day – 9.15am and 2pm. The earlier 

one is the ‘what’s happening today’ one which is focused 

largely on news of the day and what the digital platforms 

might expect for their audiences, while the afternoon one 

is centred on the newspaper and the evening digital peak. 

Most days I also have either catch-ups with staff, meetings 

about Herald events, or external meetings. I try to make the 

two conferences my priorities.

If someone was to step into your job for a day, what would 

be the five tips you’d give them?

1. Remember to breathe! It can be hectic and there is a lot 

to juggle, but it’s best to take each thing as it comes.

2. Try to look at potential stories as an outsider (read: non-

journalist!) would. What would readers think? Will they 

care about this – and if not, should they?

3. Take time out to prioritise tasks, even if it’s just a few 

minutes.

4. Be involved in stories – ideas generation can come from 

anywhere, top-down

5.Think outside the square

Take us through a story or milestone in your position of 

which you feel most proud.

I think the Walkley Awards last year were the highlight of 

my first year in the role as Editor. We absolutely domi-

nated, and it was a thrill to have a room of our peers talking 

about us for all the right reasons. Our journalism – both 

written and visual – won more than a dozen awards and 

the photo-driven coverage of our series ‘Life Under ISIS’ 

won the Gold Walkley, the highest honour in Australian 

journalism. It was an incredible night – one I can’t wait to 

top next year!

What do you see a future newspaper looking like?

I think there will always be a place for a curated newspa-

per – even if it’s not printed on actual paper. I think our 

research shows that the bottomless pit of the internet can 

leave people feeling overwhelmed at the sheer volume 

of content available, so a curated selection of news, com-

mentary, sport and business can be more appetizing and 

desirable for busy people. There’s a sense of accomplish-

ment from reading such a product – and it’s satisfying to 

complete it. The Herald’s iPad can give people that experi-

ence too, and we find newspaper readers increasingly enjoy 

consuming the news that way.
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 + Kate McClymont, Investigative Journalist

What would a standard day look like for you?

There is no standard day for me and that is what makes it 

such a great job. You never know what the day is going to 

bring. You might meet with a contact to get information 

on a potential story or an anonymous box of documents 

might be delivered to the office, or you might be called out 

to cover a major crime story.

If someone was to step into your job for a day, what would 

be the five tips you’d give them?

1. Always listen carefully to what people say.

2. Check and double check any information you are given.

3. Always try to get the documents which back up the in-

formation that someone gives you.

4. Make sure at least one person in the office knows where 

you are going if you are planning to meet with people you 

are not 100 percent sure about.

5. Don’t try to chase too many things down at once – one 

thing at a time.

Take us through a story or milestone in your position of 

which you feel most proud.

The jailing of corrupt former Labor politician Eddie Obeid 

was a rewarding moment in my career. Having written 

about him extensively for nearly two decades and having 

been sued by him for suggesting he was corrupt, it was 

such a relief to see that all our hard work was ultimately 

worthwhile.

 + Michael Bachelard, Editor at The Age

What would a standard day look like for you?

There is no standard day in The Sydney Morning Herald 

photographic department. Our department is over 100 

years old and we are a group of passionate photojournal-

ists dedicated to upholding the traditions of document-

ing our society and what shapes us both in Australia and 

overseas. We cover everything from breaking news like 

arrests or the Lindt cafe hostage situation or natural disas-

ters like bushfires and floods, politics, business, education, 

rural stories, the arts, sports, and war. We can be called 

on by our picture editors and news editors to photograph 

any or several of these topics any time of the day or night, 

sometimes with a reporter or by ourselves.

If someone was to step into your job for a day, what 

would be the five tips you’d give them?

1. Be prepared and ready to go to a story at any time. This 

means have all your equipment ready, always have a bag 

packed in case you have to travel.

2.Make sure you are up to date on current domestic and 

international issues so if you are asked to cover some-

thing you have an idea of what you’re going in to.

3. Be flexible as news changes very quickly and you will 

have to adapt to these changes.

4. Research story ideas and work with your picture editors 

and reporters on developing these ideas. This also means 

regularly talking to your contacts.

5. Be respectful of everyone you meet and photograph. 

One of our core ethics is to be non- biased therefore it 

doesn’t matter if you personally agree or disagree with 

someone, you must give them respect as they are telling 

you their story or opinion.

Take us through a story or milestone in your position 

of which you feel most proud.

In 2003 I was sent by The Sydney Morning Herald to 

cover the invasion of Iraq. I was the first female pho-

tographer the paper had ever sent to combat. This was 

a huge honour for me. I spent nearly three months 

photographing the impact this war was having on 

Iraqi civilians. I have returned to Iraq eight times over 

the years. Most recently was last year where Michael 

Bachelard and I documented the battle to liberate 

Mosul from Islamic State (ISIS). We were awarded 

Australia’s most prestigious journalism award, a Gold 

Walkley, for our coverage which I am very proud of. 

More important than any award, I am proud that The 

Sydney Morning Herald has continued to send us to 

places like Iraq to tell people’s stories that we normal-

ly wouldn’t hear and shine a light on what is happen-

ing in our world.
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Activity

Match the following jobs titles with the main tasks they do 

to create a newspaper:

• EDITOR
• DESIGNER
• JOURNALIST/REPORTER
• INVESTIGATIVE JOURNALIST
• FOREIGN CORRESPONDENT
• CARTOONIST
• PHOTOGRAPHER
• ART DIRECTOR
• FEATURES WRITER

Tasks

• Writes longer pieces that explore news issues in detail 

and depth

• Reports on daily news events, attends press confer-

ences, interviews and writes articles

• Makes decisions about the coverage of news reports, 

coordinates journalists and writes editorials

• Uses a camera to capture news images

• Uses pens, pencils and humour to comment on news

• Spends extended periods of time researching and 

interviewing to uncover new stories

• Lives and reports on news in countries other than their 

own

• Coordinates all the graphics, illustrations and the layout 

of a printed or online news page

• Designs page layouts

Useful links for reference and further research 
VIDEOS

https://subscribers.theage.com.au/articles/

the-age-live-2017-year-in-review/

https://www.theguardian.com/media/video/2012/feb/29/

open-journalism-three-little-pigs-advert

BOOKS

VCE Media: New Ways and Meanings Units1&2, Colin Stewart 

and Adam Kowaltzke, Jacaranda Wiley (Chapter 3.8, 4.25 

and MG.5) (ebook)

Nelson Media: VCE Units 1-4, Jo Flack, 4ED Engage

Media Reloaded, Hugh Mason-Jones and Augusta Zeeng, 

Cambridge University Press

Media Reframed: VCE Units 1-4, Hugh Mason-Jones et al, 

Cambridge University Press

English Handbook (Section 5 Media Literacy), Robert 

Beardwood et al, Insight Publications

‘Breaking News: Covering the Black Saturday Bushfires’, 

Leith Young (Ben Haywood and Vikki Leone [eds]), The 

Age Education Resource Centre

Stop Press: The Last Days of Newspapers (Media Chronicles), 

Rachel Buchanan, Scribe Publications

The New Front Page: New Media and the Rise of the Audience 

(Media Chronicle), Tim Dunlop, Scribe Publications

Journalism at the Crossroads, Margaret Simons, Scribe 

Publications

ARTICLES

http://www.theage.com.au/articles/2004/06/24/ 

1088046219619.html

http://www.theage.com.au/comment/dear-the-age-thanks 

-for-everything-20170512-gw398u.html

http://www.smh.com.au/national/a-farewell-to-ron 

-tandberg-by-michael-leunig-20180110-h0g6yf.html

https://theconversation.com/the-death-of-newspapers 

-have-we-reached-the-tipping-point-54728

https://theconversation.com/a-government-without 

-newspapers-why-everyone-should-care-about-the 

-cuts-at-fairfax-77163

https://theconversation.com/there-are-jobs-in-journalism 

-just-not-traditional-ones-77622

http://www.smh.com.au/business/media-and-marketing/

senate-inquiry-to-investigate-the-future-of-journalism 

-in-australian-20170510-gw1wth.html Reuters video clip 

on ‘Fake news’

WEBSITES

https://www.meaa.org/meaa-media/code-of-ethics/

http://www.presscouncil.org.au

http://www.fairfaxmedia.com.au

http://www.fairfaxmedia.com.au/pressroom/

AU---NZ-Press-Room/AU---NZ-Press-Room/

fairfax-media-journalism-intern-tests-completed

https://www.hotcoursesabroad.com/study/training-degrees/

australia/journalism-courses/loc/9/cgory/l6-3/sin/ct/

programs.html

http://lib.oup.com.au/he/media_journalism/samples/ 

tanner_journalismresearch_sample.pdf (includes case 

study of investigative journalist Richard Baker)

https://www.meaa.org/news/must-see-films-about 

-journalism/

http://arts.unimelb.edu.au/caj
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